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Bringing it all together
The Times Media Company is a trusted information source for thousands of people across the 

Northwest Indiana region. For over 100 years, we have delivered must-read, relevant local news and 

information to the residents of Northwest Indiana. The Times Media Company is dedicated to the 

communities that we serve, and our advertisers too. We drive results by reaching a larger audience 

than any other media source in the Region. Our family of publications includes the second largest 

newspaper in Indiana, three magazines, and number of specialty publications, plus nwi.com which is 

customized for desktop, mobile, and tablet formats. We are continually upgrading and expanding our 

digital marketing services to serve your needs in an ever-changing landscape, and we are proud to 

host some of the most successful community and business-to-business events in the Region.

We at The Times Media Company look forward to being your trusted media source and business 

partner. Our team of experts look forward to assist you in formulating a custom program based on 

your individual needs.

The Times team is dedicated to providing Northwest Indiana with the best 
newspaper and website content every day. As the region grows, so do we.  In 
fact, we reach more people today than at any time in our history, due primarily to 
our growing mobile and digital audiences. We are equally committed to driving 
the best results for our advertising partners and look forward to working with you 
this coming year.

Our best days are ahead of us.

 Chris White
 Publisher
 The Times Media Company



Last updated: 3-19-2015

m e d i a  c o m p a n y
nwi.com print :: digital :: social

:: our core 2 0 1 5  m e d i a  k i t

Daily
Newspaper
179,180 Sunday Readers
132,756 Weekday Readers

85,324 Sunday Circulation
78,102 Weekday Circulation

Producing local, relevant news and 
information 7 days per week to 
captivate readers and communities.

Our advertisers see results from this 
engaged vibrant audience.

SOURCE: AAM 2014 Fall Publisher’s Statement
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audience reach*

33.4%
Print 

Exclusive

18%
Print &
Digital

12.5%
Digital

Exclusive

16.2%
Use 

Newspaper
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of adults in our market area 
read The Times or nwi.com 
in a 7-day period.*79%

SOURCE: January-June 2014 Lee Enterprises Audience Report

Source: Thoroughbred Research; Jan-June, 2014 LEAR Study

$69,800
Median 

Household Income

$

78.5%
Some College

or More

44.1
Median 

Age

demographics
SNAPSHOT OF OUR AUDIENCE
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Total 
Adults

MEN

wOMEN

MEDIAN
INCOME

18-29

30-39

40-59

60 or 
bETTER

MEDIAN 
AgE

kIDS IN 
HOME

LENgTH OF 
RESIDENCE

Times & 
nwi.com

48.7%

51.3%

$66,000

12.5%

17.3%

42.7%

27.5%

47.3

41.7%

18.9 yrs

50.4%

49.6%

$69,800

14.4%

19.5%

48.1%

18.0%

44.1

55.6%

22 yrs

SOURCE: 2014 Jan – Jun Lee Audience Report and 2014 Nielsen/Claritas Demographic Snapshot 

When you place 

advertising with The 

Times Media Co., 

you are placing your 

message in front of 

an affluent, engaged 

audience that is 

invested and rooted in 

the communities and 

businesses they live 

and shop in.
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Nwi.com
Monthly Page Views: 9,540,947

Total Visits: 3,289,347

Monthly Unique Visitors: 1,268,202

Average Unique Daily Visitors: 80,056

Nwi.com moBile
Total Monthly Pageviews: 4,203,029

iPad App Pageviews: 120,006

The Times social media
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sTaNds oUT! 
among all websites visited in 
Northwest indiana, nwi.com is the 
top destination for local news and 
information.

nwi.com
powered by

TaRGeTiNG oPTioNs:
• Geo-Targeting

• Demographic Targeting

• Content Targeting

• Behavioral Targeting

diGiTal seRvice 
oPTioNs:
• Website Design

• Search Engine Optimization

• Social Media Management

• Reputation Management

diGiTal PRodUcTs:
• Email Marketing

• Video

• Xtension

Over 
36,000

Over 
10,000

SOURCE: Source Omniture 2014 Average
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busINess magazine is at the center of all the region’s major business news and they maintain 
such a solid pulse on the organizations and people who are making things happen. Our long-time 
sponsorship has not only allowed us to reach the strong audience they’ve developed, but we’ve 
been able to demonstrate our commitment to the business community in a more memorable and 
impactful way. The advisory board, awards receptions, job fairs and other community events are 
just a few of the unique opportunities they provide.

 Nick Meyer
 Director, External Communications
 NIPsCO Communications & Public Affairs

we have tried many types of advertising over the years but the coupon book has worked better 
than anything. The day it comes out people are coming in with it in their hands looking for the 
items. we found it is best to be consistent and be in the coupon book every month, they look for 
us each month to see what is in it.

we have had 100 to 350 coupons brought in a month, getting the customer in the door is key to 
purchasing other products not on sale and seeing what products we have in stock.

I would highly recommend a business trying the coupon book to see how it could help bring extra 
customers through the store, it works!

 Tom Meyer
 Owner
 Crown Feed, Crown Point

Steiner Homes Ltd. has a lot to be thankful for. As a company our relationship with the Northwest 
Indiana Times has helped our company flourish and produce gorgeous homes for our customers 
for the past 8 years. As we begin new projects … we want to take a chance to thank The Times 
for working hand in hand with us while doing the best job possible promoting all of our endeavors.

 Dan steiner
 Owner
 steiner Homes
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chicago headline club’s lisagor awards
• Joseph Pete, best deadline reporting, for “Buried alive: Nathan’s story of survival.”
• William Dolan, best political and government reporting, for “Calumet Twp. is rich in poverty.”
• Carmen McCollum, best education reporting for a daily newspaper, “Some say school vouchers push law limits.”
• Vanessa Renderman, best science, health, technology, or environment reporting, for “Gene mutation affects group 
   of sisters” was named.
• Vanessa Renderman, best feature story or series, for “A story of survival.”

society of Professional Journalists, indy Pro chapter
• Keith Benman, first place, personality profile, for “Soft landing for John Clark.”
• Vanessa Renderman, first place, features writing, for “A story of survival.”
• Sarah Reese, first place, headline writing, for “Beef over burger led to arrest, cops say.”
• Carmen McCollum, second place, spot news reporting, for “Gun threats lead to teacher suspension.”
• Former staffer Marisa Kwiatkowski, second place, investigative reporting, for “Violation of trust.”
• Keith Benman, second place, non-deadline story or series, for “Illiana Expressway” coverage.
• Vanessa Renderman, third place, medical or science reporting, for “Gene mutation affects group of sisters.”
• Doug Ross, third place, editorial writing, for “Government meetings aren’t prayer meetings.”
• Doug Ross, third place, headline writing, for “White House is opaque about transparency.”
• Marc Chase, third place, column writing.

indiana associated Press media editors
• Deborah Hile, first place, Page One Make-up
• Doug Ross, first place, Editorial Writing.
• Marisa Kwiatkowski, second place, Non-deadline Reporting, for “A Violation of Trust.”
• Vanessa Renderman, second place, Feature Reporting, for “A Story of Survival.”
• Deborah Hile, second place, Use of Graphics, for “Bike Trail Map.”
• Marc Chase, third place, Column Writing (General Interest).

inland Press association Newsroom and digital Journalism contest 
N AT I O N A L  C O N T E S T
• Former Times investigative reporter Marisa Kwiatkowski, first place, investigative reporting, for “A Different Kind of War,” 
   a series of stories about youth and gang life in Northwest Indiana, which she worked on for three years.
• Marc Chase, second place, investigative reporting, for his series, “What’s Killing the Region?,” an analysis of a decade’s 
   worth of government mortality records detailing the lifestyle choices that are killing Calumet Region residents.
• Marc Chase, Bill Dolan and Dan Carden, third place, investigative reporting, for their series, “Betting on Casinos,” which 
   looked at the impact casino revenue has had on Northwest Indiana and state government since they arrived in the Region
   nearly two decades ago.
• Bill Dolan, first place, explanatory reporting, for “Calumet Township is rich in poverty,” a series looking at Calumet Township.
• Keith Benman and Hillary Smith, third place, explanatory reporting, for their package, “No Home Run?,” a look at the 
   economic impact the U.S. Steel Yard baseball stadium has had on gary’s Fifth Avenue corridor.
• Doug Ross, first place, individual profile, for his column, “Sending Signals to the Light of Her Life,” in which he told the story
   of a woman mourning the loss of her boyfriend and their relationship.
• Staff, honorable mention, editorial excellence, for editorials that “consistently take clear positions on topics important to the
   community,” according to contest judge.
• Staff, third place, general excellence in digital journalism, for its series on Korean War veterans at nwi.com/Korea.
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BusiNess 
20 under 40
From banks to nonprofits, from manual labor to 

the arts, these young leaders truly represent all 
walks of life.

Since 2005, The Times Media Co. and  BusINess 
magazine have annually honored 20 local young 
business standouts making a positive impact in 
the community.

These young men and women have shown 
outstanding leadership and have become 
key players in the growth and development of 
Northwest Indiana.

diversity Job Fair
More than ever, embracing diversity is one of the keys to business success. The 

Times Media Company hosts and co-sponsors many community events every year 

to celebrate the vast cultural heritage of Northwest Indiana, but also the landscape 

of the future. The Diversity Job Fair and Business Symposium provides a look 

into the world of opportunity for job seekers to interact with the best Northwest 

Indiana employers and human resources professionals along with the specialized 

educational resources that are so critical to building careers in the 21st century.

BusiNess 
hall of Fame
Sponsored by The Times and BusINess 
Magazine, the Hall of Fame honors individuals 
who have made a substantial contribution to 
business or industry across the region.
 
Inductees are individuals who have not only 
had exceptional personal business success 
but have shown a lifetime commitment to 
Northwest Indiana.  They have played key roles 
in developing our community.  Honoring their 
accomplishments sets the bar for today’s and 
tomorrow’s generations of leaders.

7th Annual

PRE-REGISTER FOR THE JOB FAIR AT nwi.com/diversity

T he Times Media Company’s 
annual Diversity Job Fair and 
Business Symposium celebrates 
its seventh year of highlighting 
diversity awareness and the 

network of resources available in the 
Calumet and Northwest Indiana region. The 
event this year takes place at Avalon Manor 
in Merrillville on June 25.

Northwest Indiana’s history is deeply 
rooted in manufacturing and industry, which 
over the years attracted workers from many 
different cultures and ethnic backgrounds 

seeking the possibility of a better quality 
of life on Lake Michigan’s southern shore. 
Several generations later many of those 
families have remained here, as well as the 
region’s global attraction. More families have 
been drawn here by education and jobs from 

different parts of the world, producing a 
rich blend of communities and generations 
connected on multiple levels across the 
population in the region.

The Times Media Company is also a 
product of this pattern of growth along the 
south shore. Since 1906, The Times has 
provided the local news so important to all 
of the residents across the region. Today, 
The Times is Indiana’s second-largest 
newspaper, with the dominant portal for 

INCLUSIONInitiative
The Times Media Co.’s 7th Annual Diversity Job Fair and Business Symposium

WEDNESDAY, JUNE 25, 2014
Avalon Manor, Merrillville
Northwest Indiana’s only full-day event 
focused on diversity in our workforce

See DIVERSITY, Page 4

— E V E N T S P O N S O R S —

— SPECIAL GUESTS INCLUDE —

Join us as Times Business
Editor Matt Saltanovitz leads
us in discussion with key leaders
in Northwest Indiana. Hear how
leaders are dealing with diversity
and share best practices through
interactive discussion with
our attendees.

7th Annual

p r o u d l y p r e s e n t s

Dr. Vanessa Allen
URBAN LEAGUE

Chris Smith
NIPSCO

Lisa Daugherty
TRADEWINDS

Matt Saltanovitz
Times Business Editor

WEDNESDAY, JUNE 25, 2014
AVALON MANOR • 3550 EAST U.S. 30 • MERRILLVILLE, IN

8:00 to 8:30 am Registration & Continental Breakfast
8:30 to 10:30 am Special Presentations

10:45 to 11:45 am Panel Discussion

Featuring Panel & Interactive
Discussions Topics Including:

• How Diversity Impacts your Bottom Line
• What Inclusion Means in your Organization

Please RSVP by contacting Cindy Kimmel at
(219) 548-4300 or cynthia.kimmel@nwi.com

— SPEAKERS —

Dr. E. Anne Christo-Baker
Dr. E. Anne Christo-Baker is an Assistant Professor
of Organizational Behavior & Leadership in the College of
Business at Purdue University North Central. She teaches
courses in organizational behavior, diversity, leadership,
supervision and management. She also serves as a
presenter and peer-reviewer for national, regional, and
international conferences. She is the faculty advisor for her
campus student SHRM and Future Business Leaders of
America chapters. She also has experience and expertise as
a trainer and consultant both nationally and internationally.

Dr. Phillip Powell
I’ve been at Valparaiso University for 20 years teaching
Digital Media. My previous experience includes working
at Chicago State University in Media Services; working
in Madison Wisconsin and Rockford Illinois at an
ABC and NBC television station affiliates. Received a
Bachelors of Arts in Communication at Northern Illinois
University; Masters of Arts at Governors State University
in Communication; and an Ed.D from Northern Illinois
University in Instructional Technology.
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connecting with 
Your communities
There’s no better way to align yourself with the communities of NWI!  

Share your message in these special sections dedicated to the 

faces and places that make each one of our communities unique.

all community 
sections are 
Published online 
with Full advertiser 
ad content
Online publications are full 

page-by-page digital renditions 

of the printed section.

local 
coNTeNT

Each of our community 

sections are written with 

the local reader in mind. 

Combining content that 

highlights local events, 

organizations and 

stories with businesses, 

services and companies 

from the area as well as 

the Region.
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LET’S CELEBRATE!PREMIERE ISSUE

DRESSES 
for every occasion

Hosting tips and tricks

TIME FOR 
BRUNCH

JUNE 2015

WOMEN WHO 

MAKE THINGS 

HAPPEN

A fresh look at local faces, places and ideas

LIVING
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Using beautiful art and relevant content, 

Inspired Living magazine aims to resource 

readers with current trends in style, food, 

beauty, design, and health; promote local 

businesses through editorial and advertising 

opportunities; and keep Northwest Indiana/

Southwest Michigan residents informed about 

and engaged in local social events.

Publishing quarterly, these high-gloss issues 

include our annual busINess and Industry Hall of 

Fame and 20 Under 40 recognition events. Our 

commitment to providing the best analysis and 

targeted information on local businesses and 

government doesn’t change — it grows.

9,000 busINess magazines are sent by direct mail,

delivered with The Times and placed at key 

locations and Times sponsored events.

Published six times each year; get Healthy is a 

comprehensive look at healthcare in  Northwest 

Indiana. with regular departments covering 

everything from innovation in patient services 

and advocacy to the best wellbeing practices 

for individual body and spirit, get Healthy 

emphasizes the personal perspectives and 

connections that help and heal our families. 

get Healthy is a gateway and access point for 

the services and healthcare professionals that 

informed consumers need.

spired
LIVINg
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Weekly
Your Times

Total Market Coverage
We reach non-subscribers across 

Northwest Indiana and the southeast 
suburbs of Illinois each week through 

our direct mail product.

Features
Reach 184,443 households 

throughout the Market via direct mail

Benefits
Provides a medium to reach 

100% of NWI households
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January
Coupon Book
Your Family

February
NWI Now
get Healthy Magazine
Heart Health
BusINess Magazine 
Chicago Auto Show
Coupon Book
Career Connect
Your Family

March
Bracketball
Coupon Book
Education guide
Your Family
Volunteer Fair
Shore Magazine
How to guide
NWI Now

April
Shore Magazine
get Healthy Magazine
Munster Community Section
Coupon Book
Career Connect
Innovators Tab
Spring Showcase of Homes
Your Family

May
Best of the Region 
Inspired Living Magazine 
BusINess Magazine
Coupon Book
Your Family
Dyer Community Section
Duneland Community Section

June
get Healthy Magazine
Valparaiso Community Section
Inspired Living Magazine 
Schererville Community Section
Diversity Job Fair
Highland Community
Coupon Book
Career Connect
Your Family
Crown Point Festival Days
Parade of Homes

July
Inspired Living Magazine 
Hammond Community Section
Porter County Fair
Coupon Book
Your Family

August
griffith Community Section 
get Healthy Magazine
Crown Point Community Section
Lowell Labor Day / Community Section
Prep Football Preview 
Coupon Book
Your Family
Career Connect
Preps
Inspired Living Magazine
Dyer Community Section

September
BusINess Magazine 
Inspired Living Magazine
How To guide
Popcorn Festival
Education guide
Coupon Book
Health guide
St. John Community Section
Your Family
Preps
Parade of Homes

October
get Healthy Magazine
Merrillville Community Section
Fall Showcase of Homes
Coupon Book
Career Connect
Your Family
Preps
Inspired Living Magazine
Lansing Community Section
Times/Monster Product Seminar

November
BusINess Magazine
Inspired Living Magazine 
Health & Fitness 
Holiday Sections 1 & 2
girls Prep Basketball
Boys Prep Basketball
How to Cook a Turkey
Voters’ guide
Coupon Book
Your Family
Preps

December
get Healthy Magazine
Holiday Sections 3, 4 & 5
Letters to Santa
Coupon Book
Career Connect
Your Family
New You
Inspired Living Magazine
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This calendar is tentative and may change per the discretion of The Times.

LET’S CELEBRATE!
PREMIERE ISSUE

DRESSES 
for every occasion

Hosting tips and tricks

TIME FOR 
BRUNCH

JUNE 2015

WOMEN WHO 
MAKE THINGS 

HAPPEN

A fresh look at local faces, places and ideas

LIVING



Last updated: 3-19-2015

m e d i a  c o m p a n y
nwi.com print :: digital :: social

:: extended reach 2 0 1 5  m e d i a  k i t

xTeNsioN
National partners at a local level.

• Premium partnership among thousands of websites
• Reach individuals across desktops, smart phones & tablets
• Grab viewers’ attention through media rich ad creative
• Deliver your message to the audience of your choosing

SEaRCh RETaRGETinG provides the opportunity to reach 
users who have conducted a recent search using any of the client 
supplied campaign keywords or phrases. Marketing to those who 
are looking for you.

SiTE RETaRGETinG makes it possible to reach customers after 
they have visited your website by serving them ads as they travel 
across the web on sites that are within our network. Frequency of 
ad delivery is increased to users who have shown interest in your 
products or services. Marketing to those who are familiar with you.

COnTEXTual TaRGETinG puts your online display ad onto pages 
with content that matches your keywords or phrases, reaching 
consumers that are interested in that content


